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The purpose of this study is the identification of
different aspects of the further development of
Hospitality Industry in the context of new econom-
ical, psychological and social conditions. It has
been found, that the real situation in the world is
much worse than official statistics available from
national governments. All possible impact on the
global economic environment will be much more
sophisticated than only simple short-term reduc-
ing economic activity. Media are sending a strong
message for potential clients and investors of the
Hospitality Industry, and label it as “The danger’s
territory”. Extrapolation and systematization of
risk factors have been performed from different
sources. It has been concluded that the industry
should begin developing communicative strategy
and informational company based on the behav-
ioral psychology of pandemics with unification
and standardization of all business processes for
reducing risk factors.
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BUMUSI UHOYCMPUU 20CMenpuuMcmsa 8 KOH-
meKcme HOBbIX 3KOHOMUYECKUX, MCUXo/Io2uye-
CKUX U coyuasibHbIX ycosull. BbIsSICHUIOCh, YMO
peasibHasi cumyayusi 8 MUpe HaMHO20 Xyxe
ogpuyuanbHoli  Cmamucmuku  HayuoHa/TbHbIX
npasumesiscms. Bosdelicmsus Ha 2/106a/1b-
HYH 3KOHOMUYECKYI0 cpedy 6ydym eaopa3oo
6os1ee C/IOKHBIMU, YeM NPOCMOoe KPamKoCpoY-
HOE CHU)KEHUE 3KOHOMUYECKOU akmusHocmu.
Cpedcmsa mMaccosoll UHghopmMayuu rochiarm
CU2Ha/l MOMeHYUa/IbHbIM K/IUeHmMaM U UHBe-
cmopam UHAycmpuu 20cmenpuumcmsa u 060-
3Ha4alom ee Kak «meppumopusi 0rnacHoOCMu».
Bbi/lu BbIMO/IHEHBI 3KCMpANossyusl U cucme-
Mamusayusi hakmopos pucka, B3siMbIX U3 pas-
JIUYHBIX UCMOYHUKOB U COe/laH BbIB0O O MOM,
4mo 8 ompacsu ciedyem Ha4yamb paspabomky
KOMMyHUKamugHol cmpameauu U UHgbopma-
YuoHHOU KOMMaHuU Ha 0CHOBE rosedeHYeckoll
ricuxosioeuu naHdemuli ¢ yHughukayueli u cmaH-
dapmusayueli Bcex bu3HeC-npoyeccos 07151 CHU-
JKEHUs1 GhakmopoB pucka.
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KntoueBble cnoBa: uHOycmpusi ocmernpuum-
cmsa, anoxa COVID-19, KOMMYyHUKamMUBHbIL
omsem, nosedeHYecKasi rcuxosio2ust naHoemud.

Lenbto  0aHHO20 uccsiedosaHusi  si8nsemcs
BbISIB/IEHUE KOMMYHUKAMUBHBIX acnekmos pas-

Mema yb020 00C/IIOXKEHHS] — BUSIBMIEHHS] CmMpameaiyHUX acrekmis Mooa/ibLio20 PO3BUMKY 20Me/TbHO-PECMOpPaHHOZ0 Gi3HECY 8 KOHMEKCMI HOBUX €KO-
HOMIYHUX, MCUXO/I02IYHUX Ma COYlia/TbHUX YMOB. 3 MOHYKU 30py HaWUX OOC/IONEeHb MU po32/110aEMO IHOYCMPIKD 20CMUHHOCM, Ha SIKy BI/IUBAHOMb PI3HI
chakmopu rnaHOemii dBoma HacmymnHUMU criocobamu. No-repue, ye rpsmul Briiu8 eKOHOMIYHUX (hakmopis. [ipyae — rcuxosioaiyHi ghakmopu. 3 yiei moyku
30py 20/10BHOK0 MEMOKO HaWOT pobomu bysia cucmemamusayjisi ma B00CKOHa/1IEHHS OESIKUX OCHOBHUX €/1eMEHMIB MCUX0/1020-€KOHOMIYHOI KOMYHIiKamuBsHOT
cmpameaii 8 iHAycmpii 2ocmuHHocmi. Mu makox ssaxaemo yell hoKyc Hawol ysaau dye akmya/ibHUM Yepes peastbHUll HeeamusHUL eKOHOMIYHUU Bri/ius
cmepmeribHoi criasiaxy COVID-19. LLiupoka crmypbosaHicmb WKOOOH 07151 CBIMOBOI EKOHOMIKU 6a3yembCsi He MiJIbKU Ha NPOCImo EKOHOMIYHUX ¢hakmopax,
makux sIK mop208esibHi 06MEXeHHST YU MOX/IuBI 36UMKU pobo4oi cusiu. B nepuwly yepey y HasiBHoMy iHghopmayitiHoMy cepedosuLLji peastizytombCsl [CUXo/10-
2l4Hi chakmopu (¢hobii ma no6oroBaHHs) 2pyrosi ma Macosi NcuxXosI02iHi hakmopu (pi3Hi deMoHempayi icmepu4HOT YU NaHIYHOT MOBEAIHKU, pacusm) ma pisHi
roslimuy4Hi ma roseoiHKOBI 0OMEXeHHST (3a00POHU Ha MOI30KU Ma iHWI 0BMEXeHHS]). BcmaHoBs/IeHo, WO peasibHa cumyayisi y csimi Habazamo aipwa, Hix
oghiyitiHa camucmuka HayioHasIbHUX ypsiodis. orpu ye, sik BHympiluHs Mak i 308HILWUHS OCHOBU Pe2y/oBaHHs MOBUHHI BUKOPUCMOBYBAaMUCS y O/151 OYiHKU
PU3UKIB 3a HaOIUHOK HayKOBO-Memoou4HO Memodosioeieto, byna nposedeHa excmparnosisiyis ma cucmemamusayjiss (hakmopis PUsUKY 3 PisHUX OXepert.
3pobrieHo BUCHOBOK, WO B Yac yiei ghyHoaMeHMasIbHOI Kpu3u 2a/ly3b MosUHHa rnodamu po3pob/ssmu Habip rioxodis 0o yHighikayii ma cmaHdapmusayii 8ix
6i3HeC-rpoyecis 07151 3VIEHWEHHsT ¢hakmopis pusuKy. KomyHikamusHa cmpameaisi 3 makum po38UMKOM MoBUHHa 6ymu HadiliHow iHghopmayitiHo KoMra-
Hi€to, WO 6asyembCcsi Ha MosediHKosill rcuxo/ioail naHoemil, PaHiwe, 0o rnosisu COVID-19, 0CHOBHOO BIOMIHHICMIO 8 IHOyCMpii 20cmUHHOCMI 68 piBeHb KOM-
¢bopmy d7151 20cmeli abo MaHOPIBHUKIB 3 BIOMOBIOHUM pigHeM sapmocmi. B erioxy COVID-19 do yb0eo rokasHuUKy 6yde 000aHo piseHb eridemiosioaiyHoi bes-
rieku. KomyHikamusHa 8iorosiob MosuHHa 6asysamucsi Ha yHighikosaHili ma cmaHoapmu308aHili cucmemi, siKy MOXHa repesipumu 3a 0oroMoz0t0 ayoumy.
KntouoBi cnosa: IHOycmpis 2ocmuHHocmi, enoxa COVID-19, koMyHikamusHa peakyjsi, nosediHKoBsa rcuxo/1oeisi naHoemir,

Formulation of the problem. At the beginning of
our work, we need to state, that this article has been
accomplished in March 2020, when deadly COVID-19
outbreak has already hit China and started to spread
throughout the Global World. According to WHO,
disease outbreak is the occurrence of disease cases
in excess of normal expectancy [1]. The significant
resonance and public attention to this thread have
been grown exponentially from the beginning of
2020. Economically speaking, the new coronavirus
has become a short and long term factor, which in a
worst-case scenario can trigger a global economic
crisis, financial collapse, and large-scale bankruptcy.
Although, these negative perspectives are very serious
and disturbing enough, we will focus our attention on
the principal impact of such pandemic on the world’'s
economic environment and Hospitality Industry.
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Analysis of recent research and publications.
For purposes of properly representing an expert’s
assessment, expectations and forecast, and also for
modeling informational environment from a position
of an external observer, we can mention only very
few news article’s titles, from hundreds or possibly
thousands, those that become available at the time
of writing the paper:

The Telegraph: «Coronavirus impact will be bigger
than trade war»;

South China Morning Post: «Forget Sars, the new
coronavirus threatens a meltdown in China’s economy»;

The Street: «With nearly 70000 infections
worldwide, coronavirus continues to baffle experts»;

ABC News: «Coronavirus has a second wave of
economic terror, disrupting business supply chains
and revenue;
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The National Interest: «Coronavirus proves one
thing: China’s rise is built on quicksand»;

Business Stuff: «Coronavirus: Hundreds of tourism
jobs lost and fears more at risk»;

CNN: «Why stocks keep moving higher.
And higher. And higher.» (Why do stocks continue to
rise in the face of anxiety, out the coronavirus?);

Zero Hedge: «Tankers, Tankers. Everywhere!»-
Virus causes historic’ Traffic jam’ across Asian
supply lines»;

Barron’s: «The Dow Dropped 270 Points Because
Coronavirus Is Spreading Outside of China»;

Reuters Singapore: «Dollar dominates as investors
dump yen, Asia currencies on coronavirus spread»;

CNN: «Coronavirus outbreak to cost airlines
almost $30bn»

Bloomberg Opinion: «The Economic Hit From
Coronavirus Is All in Your Mind» (Psychology can be
more powerful than facts when it comes to the impact
of an epidemic.)

As we can see, the widespread concern about
damage of the world’s economy is based not only on
simply economical factors, such as trade restrictions
or possible damage for the workforce. In the first
place with this informational environment going
psychological factors (phobias and fears) group and
mass psychological factors (different demonstration
of hysterical or panic behavioral, racism) and different
political and behavioral restrictions (travel buns and
other restrictions).

Aim and actuality of the problem. From
perspectives of our further research we will consider
Hospitality Industry affected by different factors of the
epidemic in two oblivious ways:

1. The first way is the direct impact of an
economical and much more material factors. These
types of influences are historically predictable,
reasonable and understandable. Repeatedly using
different economical and mathematical models with
large-scale databases, scientists all over the world
and different experts are making forecasts and
analyzing different aspects of the Hospitality Industry.
For example, in 2010, the World Bank presented
a complete calculation of economic losses from
Zoonotic Diseases (that is transmissible from animals
to humans) for all history of Zoonotic Diseases
available on those time. Economic costs and Income
loss were carefully calculated in detail for 10 epidemics
of Zoonotic Diseases. Using the World Bank’s «One
World, One Health a Strategic Framework (OWOH)»,
it becomes confirmed that Zoonotic Diseases have
major economic impacts. The emergence of BSE,
SARS, H5N1, and influenza A(H1IN1) have caused
over 20 billion USD in direct economic losses over
the last decade and much more than 200 billion USD
in indirect losses [2].

2. Thesecondfactor’'sfamilyistheclearreasonable
and sometimes unreasonable psychological factors.

We should declare, that under such psychological
factors we understand a nonmaterial and sometimes
nonrational impact on Hospitality Industry, such as
mass panic or psychosis, phobias and so on. In his
prophetic book «The Psychology of Pandemics:
Preparing for the Next Global Outbreak of Infectious
Disease» researcher Steven Taylor describes how
people cope or react to the threat of pandemic
infection. It is also interesting, that in the context of
psychological reactions to pandemics he uses the
concept of the behavioral immune system [3].

From these perspectives, the main aim of our
work is systematization and improvement of some
basic elements of psychological and economical
communicative strategy in the Hospitality Industry.
We consider it will be possible with systematization,
generalization, and adaptation of the psychological
factors to the purpose of this development. We also
consider this focus of our attention as actual because
of the real negative economic impact of deadly
COVID-19 outbreak that already have a place.

But why are these unreasonable psychological
factors so important, that we consider them equal to
factors, which are truly rational and understandable?
Why are emotional reactions to threats of harm,
loss, and change so destructive? Maybe because
psychological reactions on the world’s pandemic are
inevitable among average unprepared people, who
are potential and actual clients or even staff working
in the Hospitality Industry. It is in human nature to
react to such stresses. In these conditions timely
prevention, adaptation merger for dealing with the
novel coronavirus outbreak is urgently needed. And
from this point of view, it is becoming the question of
survival for the Hospitality Industry.

Results. At the time of writing the article, complete
informational reports and real-time monitoring with
comparison and forecast for the situation with the
outbreak become available in WEB. Although much
of the resources had been created as news providers,
we should differentiate the most trustful one from
dozens of different online tools:

- WHO Situation reports [4];

- Centers for Disease Control and Prevention
(CDC) COVID-19 Situation Summary [5].

In addition, dozens of online maps for monitoring
spread the outbreak become available. For example:

— Online dashboard from Johns Hopkins uses CDC
and WHO data to track the outbreak in real-time [6];

— Dr. Edward Parker, The Vaccine Centre, London
School of Hygiene & Tropical Medicine [7];

- Health Map [8];

— Coronavirus application [9].

Scientist Inan Dogan [10] has proposed an
interesting methodology. His statistical model is
using coronavirus' fatality rate for calculating a
more precise amount of infected people. According
to this methodology, «only one out of every 200 to
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500 infected people will die from the new coronavirus.
This also means that if we see 10 deaths in a
country due to the coronavirus, it is safe to assume
that between 2000 and 5000 are already infected
with the virus.» So as of February 29, between
nearly 500000 and over 1 million Chinese nationals
infected with COVID-19. In this time, officially only
79394 confirmed cases were reported.

With these calculations it is safe to assume,
that real situation in the word is much worse
than the official statistics available from national
governments. WHO Situation Report No. 40 is
showing 85403 confirmed cases of infected people.
Using 200/1 and 500/1 proportion we can calculate,
that 0.584-1.46 million people have been infected
globally. Report No. 72 is showing 823626 confirmed
cases of infected people with 40598 deaths. Using
our proportion we can calculate, that 8.12—20.3 million
people have been infected globally. In addition, from
these large-scale perspectives in any circumstances,
all possible impacts on the global economic
environment will be much more sophisticated when
only simple short-term reducing economic activity.

As we can see, people all over the world are
experiencing strong psychological pressure. In addition,
if it is not enough to provoke destructive impact on the
International tourism and Hospitality Industry, additional
special pressure from this sort of news:

— The Guardian. The Observer: Hospitality sector
calls for emergency coronavirus support (Fear of
catching COVID-19 in busy places has led to a 7%
drop in sales in London bar and restaurants);

— San Francisco Examiner: Coronavirus cancella-
tions, closures hitting hospitality and restaurant indus-
tries hard (Businesses plan to ask city government for
economic stimulus package to help them survive crisis);

— Houston Chronicle Business: Coronavirus
fallout gives Houston’s hospitality industry the chills;

- The Wall Street Journal: Coronavirus
Slams U.S. Hotel Industry’s Global Operations
(Biggest brands like Marriott, Hyatt report declines in
Asia businesses; Hilton says outbreak could hurt full-
year earnings);

— BBC News: Coronavirus: Hospitality industry
losses ‘in hundreds of thousands’;

— Business Day: Coronavirus gives hospitality
industry the jitters (Travel and big events look set to
slow down as virus takes its toll);

— Bloomberg. Business: Hotel Owners Face
Reality of the Spreading Coronavirus Outbreak.

These media are sending a strong message for
the potential clients and investors of the Hospitality
Industry, and label it as «The danger’s territory».

In these extremely sophisticated conditions,
Hospitality Industry management must respond
instantly on the challenges of the times. As we have
said earlier main focus of attention for this response
should be consideration of psychological factors.
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Very interesting Mental Health and Psychosocial
Considerations  During  COVID-19  Outbreak
was published by World Health Organization on
March 122020 [10]. We consider the following advice
the most useful out of 30 of them: «Minimize watching,
reading or listening to news that causes you to feel
anxious or distressed; seek information only from
trusted sources and mainly to take practical steps to
prepare your plans and protect yourself and loved
ones. Seek information updates at specific times
during the day, once or twice. The sudden and near-
constant stream of news reports about an outbreak
can cause anyone to feel worried. Get the facts; not
the rumors and misinformation. Gather information at
regular intervals, from WHO website and local health
authorities platforms, in order to help you distinguish
facts from rumors. Facts can help to minimize
fears». It is important, that staff of the Hospitality
Industry in all diapasons of possible specialties also
have a lack of knowledge in coping with infectious
diseases. This staff also is experiencing anxiety, fear,
emotional distress. Therefore, we think that, first of
all. There should be the development of some kind
of Informational politics in the Hospitality Industry
targeting all subjects of hospitality processing.
This Informational politics must be based on the
consideration of the main risk factors and threads of
current and forecasting pandemic situations and to
be based on behavioral psychology’s point of view.
Only properly developed risk evaluation on reliable
evidence-based scientific methodology must be used
as internal and external source of regulation.

After extrapolation and systematization these risk
factors form different sources, we have the next list:

- The infrastructure of Hospitality Industry
(hotels halls and transportation units for example),
is often closed or crowded. In these conditions it is
sometimes difficult and even impossible to maintain
social distance due to objective reasons. It is not an
imaginable and absolutely real thread for health and
even lives of travelers, guests and staff of Hospitality
Industry, which are causing deep psychological
impact on potential clients of the Industry. «People
who are highly anxious about being infected typically
to great lengths to protect themselves. This may
involve avoidance of infection-related stimuli,
including people, places, and things associated with
disease [3]»;

— The guests of Hospitality Industry in such stress
conditions as current pandemic situation cannot
evaluate properly and differentiate specific Hospitality
Industry risks;

— The staff working in Hospitality Industry has not
been notified of factors that may increase the risk and
outbreak and have not been trained to work within such
pandemic conditions. Working on the «first line» for this
staff can cause psychotic experiences, be traumatizing
and even contribute to symptoms of PTSD;
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— The hole infrastructure of Hospitality Industry
is not designed to the standards for isolation against
infectious respiratory disease, it is equipped with
special devices;

- ltis difficult and sometimes impossible for clients
(guests) to accept and cooperate with self-isolation
measures for cutting off the respiratory infection route
in time.

Conclusion. All these risk factors require the deve-
lopment of new approaches such as radical measures
with social distancing. Some from these measures for
combating the virus can be temporary but some changes
can stay permanently. In the time of this fundamental
crisis, the industry should begin developing a set of
approaches for the unification and standardization
of all business processes for reducing risk factors.
Communicative strategy with such development
should be a reliable informational company based on
the behavioral psychology of pandemics.

Previously in the pre-COVID-19 era, the main
differentiation in the Hospitality Industry was level of
comfort to guests or travelers with appropriate cost
equivalences. In the COVID-19 era, it additionally
will be an epidemiological safety level. The commu-
nicative response should be based on a unified and
standardized system that can be verified with some
form of external audit.
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