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In the presented article the author analyzes
the main trends in the development of media
communications in modern society. Transfor-
mation processes that have led to the emer-
gence of such new forms of communication
as network and mobile communication are
considered. Various interdisciplinary character-
istics of communication, interpretation and inter-
pretation are studied using a comprehensive
and disparate research methodology. The
peculiarity and importance of media communi-
cations as a type of social communications are
emphasized, which include the types of such
media communication, which by its nature is
mass, which gives the media the right to be
called mass media. The most common means
of the media industry, which are the press,
radio, television, ie the mass media, as well as
the Internet, are highlighted. The process of indi-
vidualization of journalism is analyzed, when
any person acts as a producer and distributor
of information without control and any external
restrictions. It is emphasized that professional
journalism and the blogosphere, sometimes
called “individual” or “citizen” journalism, com-
plement each other and define modern media
communications. The main shortcomings
of the information and communication environ-
ment of the Internet, which is today the most
global media field, are identified, namely: infor-
mation inequality, digital divide, language dis-
parity, insufficient educational level. It is stated
that modern social processes in combination
with the spread and diversity of network technol-
ogies have led to the widespread use of digital
journalism. The tendency of mass media con-
vergence, ie the process of merging, integration
of information and communication technologies
into a single information resource is determined.
It is revealed that the process of convergence
of mass media in journalism forms the following
trends: creation of a multimedia product; for-
mation of “new media’; rethinking the concept
of “media content”.
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Y npedcmasneHili cmammi 30ilicHeHo aHai3
OCHOBHUX MeHOeHill po3BUMKy meodiakomy-

Hikayiti y cy4acHomy cycniibcmsi. Po3ans-
darombcsi  mpaHcehopmayiliHi - npoyecu, sKi
CIPUYUHU/IU BUHUKHEHHSI MAaKux HOBUX KOMY-
HikayitiHux ¢bopm, siKk mepexesa U MobifbHa
KOMyHIKayisi. BusdatombCsi pisHi Mixoucyurii-
HapHi Xapakmepucmuku KOMYHikayii, iHmep-
npemayii 3 BUKOPUCMAHHSIM  KOMI/IEKCHOI
U po3pizHeHoi memodosioeii docnioxeHHs. [Mi0-
KpecsieHo ocobsusicms | Bax/augicms Media-
KOoMyHikayili sik 8udy coyiasibHUX KoMmyHikayid,
00 SIKUX 3apaxosyromb i Pi3HOBUOU MakKozo
mediacrifikysaHHsl, sike 3a pupodord CBOEHD
€ MacosuM, WO BIOMOBIOHO BU3HAYarOMLCS
mac-meoismu.  BudineHo  HalmnowupeHiwi
3acobu mediaiHOycmpii — npeca, padio, mese-
6ayeHHsi, iHmMepHem-media, mobmo Macosi
medii. MpoaHanizosaHo npoyec iHousidyasisa-
yii xypHasicmuku, sikuli o3Hayae, wo 6yob-sika
ocobucmicmb € BUPOBHUKOM i PO3r0BCHOOXKY-
BayeM iHghopmauyii 6e3 koHmposo U 6yob-
sKUX 06bMexeHb 3308HI. [liokpecsieHo, wo
npogpeciliHa xypHanicmuka 0 6/71020chepa,
Ky mMakoX HalusBatomb «iHOUBIOYa/IbHOH»
abo  «2pOMadsHCLKOI»  XKYPHa/TICMUKOIO,
00rMosHIOIMb 00Ha 00HY U Xapakmepusyroms
cyyacHi MediakomMyHikayji. BusHa4eHO OCHOBHI
Baou iHghopmayiltiHo-KoMyHikauyiliHo2o cepedo-
Buwa IHmepHemy, wo € Cb0200Hi Halbi/IbW
2/0basibHUM  MeodiarionieM.  Lle,  3o0kpema,
iHgbopmayiliHa HepisHicmb, yughposuli po3-
pus, MosHa ducriporiopyisi, HedocmamHit
ocsimHil piseHb. KOHcmamosaHo, Wjo cy4acHi
coyiasibHi rpoyecu B NOEOHaHHI 3 MOWUPEH-
HAIM | PI3HOMaHIMHICMIO Mepexesux MmexHo-
a02ili crpusiiu WUpOKOMY PO3MOBCHOOXKEHHHO
YuehbpoBOi XypHasicmuku. BusHayeHO meH-
0eHUito KOHBepaeHUii 3acob6ig Macosoi iHghop-
mayjii, mobmo npoyecy 3aumms, iHmezpayjii
iHghopmayitiHuX | KOMYHIKamuBHUX MEeXHO/I0-
aili y edunuli iHghopmayitiHul pecypc. Busis-
J/IeHO, WO rpoyec KoHBepaeHyii 3acobis
macosoi iHghopmayii 8 xypHanicmuyi ghopmye
maki mpeHAU: CMBOPEHHST My/IbmUMEeOilIH020
npodykmy, hopmyBsaHHs1 HOBUX Media, nepe-
OCMUC/IEHHSI MOHAMMS «3Micm 3aco6i8 Maco-
BOI iHGhopmayi».

KniouoBi cnoBa: 3acobu 38'513Ky, iHOycmpisi
MmediakomyHikayili, iHghopmayitiHuli  Ipodykm,
KOHBEP2EHMHA XYPHa/IICMUKa, coyjasibHi KoMy-
Hikauyit.

Formulation of the problem. Communica-
tion is a component of almost all spheres of life
of modern man - political, financial and eco-
nomic, social, cultural, educational, personal.
The social transformations taking place today
testify to the rapid development of communica-
tion processes. There is a problem of communi-
cation as a phenomenon of social life, insepara-
ble from the problem of human relations, which
form a person as a subject that develops society
in its activities. The growing importance of this
phenomenon in a complicated society, the need
to study its impact on the individual, on soci-
ety as a whole creates the need for a theoreti-
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cal generalization of media communications in
the sociological dimension. Of particular interest
is the study of the interaction of participants in
public communications in cyberspace, which is
becoming increasingly important: there are new
social and political sites, blogs, forums and news
portals. However, there is no single sociologi-
cal dimension of media communications today,
so we will consider the main political and social
factors that shape the subject of modern media
communications.

Analysis of recent research. Issues of soci-
ological dimension of media communications are
covered in the works of such famous scientists
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as N. Luman, G. Pocheptsov, V. lvanov, S. Kvit,
V. Rizun, O. Vartanov, D. Dunas, M. Shilina, who
consider media communications as a synthe-
sized phenomenon. mass and interpersonal com-
munications. Our study is to analyze the impact
of social factors on the content and main trends
in modern media communications.

The purpose of the study is to identify
the main trends in the development of media
communications in modern society and the dis-
closure of methods of media coverage of current
social processes.

Modern communications are characterized
by a number of transformational processes that
have led to the emergence of such new forms
of communication as network communication,
viral communication, mobile communication, as
well as adaptations to these forms of the media
communications industry. Among the reasons
that gave impetus to new scientific discussions
are purely applied: the internetization of social
communications and the emergence of new
communication technologies. However, espe-
cially interesting in the context of the develop-
ment and transformation of the media industry is
the very concept of media communications, which
is interpreted differently by researchers of mass
communications. The term “media communi-
cation” is formed by merging two words of Latin
origin: media (from the Latin medium — means,
method) and communication (from the Latin
communicatio — communication, transmission
of information) [1, p. 36]. Literally, this concept
can be translated as “communication by means,
methods, through means”. However, it is nec-
essary to take into account the modern under-
standing of the words “media” and “communi-
cation”. They should not exhaust the analyzed
concept.Various centers, services that collect,
analyze data and provide information services
to the public can also be considered as media.

Thanks to modern digital technolo-
gies, new media not only perform the tasks
of mass information, but also provide services
to the consumer, creating certain content for
him. Researchers A. Kaplan and M. Haenlein
define social media as “a group of Internet appli-
cations based on the ideological and techno-
logical basis of Web 2.0, which allow the crea-
tion and exchange of user-generated content
(User-generated content)” [9]. Unlike the media,
social media appeals to a sense of belonging to
a particular community. Social media includes
Internet forums, blogs, wikis, and video hosting
services. There are seven types of them: Internet
communities, blogs, virtual games, social net-
works, communities for the production of shared
content, joint projects, geosocial services.

Communication is associated with concepts
such as communication, communication, mes-
sages, information. This is due to the different

interdisciplinary characteristics of communica-
tion, its broad interpretations and interpretations
using a comprehensive and disparate research
methodology. Communication is the process
of transmitting information through communi-
cation systems in symbols, signs, gestures, oral
and written speech, signals, and so on. Commu-
nication is the act of transmitting a message from
the addressee (communicator) to the addressee
(communicator). It can use a variety of forms
of communication, from conversation to the use
of electronic methods of data transmission in
the structure of “man — machine”. If we consider
communication from the point of view of technol-
ogy, technical systems and devices become its
obligatory elements. Today, people use a huge
number of ways to convey information. However,
all of them, of course, are inferior to the media,
especially when it comes to the mass audience.
The most powerful means of the media industry
are considered to be the press, radio, television, ie
the mass media, as well as the Internet. Undoubt-
edly, media communications have a direct con-
nection with mass communication, which can be
considered as “the influence of the communi-
cant on the communication in the form of mass”.
It is also necessary to emphasize the peculiarity
and importance of media communications as
a type of social communication, they include vari-
eties of such media communication, which by its
nature is mass, which gives the media the right to
be called mass media [4, p. 112].

It is believed that modern social development
is characterized by the fifth information revolu-
tion associated with the formation and devel-
opment of cross-border global information
and telecommunications networks, covering
all countries and continents, penetrate into
every home and affect both each individual
and the huge masses of people. The most strik-
ing example of this phenomenon and the result
of the fifth revolution is the Internet. The essence
of this revolution is the integration in a single
information space around the world of software
and hardware, communications and telecom-
munications, information stocks or knowledge
stocks as a single information telecommunica-
tions infrastructure, which is active in legal enti-
ties and individuals, public authorities and local
municipality. As a result, the speed and volume
of processed information are incredibly increas-
ing, new unique opportunities for the production,
transmission and dissemination of information,
search and retrieval of information, a new kind
of traditional activity in these networks. Today,
the information and communication environ-
ment of the Internet is considered to be the most
global media field. Along with this globality,
there are many local problems, among which
information inequality, digital divide, language
disparity, dominance of the English language,
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insufficient level of education, etc. are espe-
cially relevant. These and other issues have long
been in the field of view of international media
organizations. The main problem of the gaps is
as follows: due to different levels of economic
development, the average incomes of people
in developed and poor countries differ signif-
icantly, as a result, most people do not have
access to innovation, which is a global context.
At the local level, there are gaps between urban
and rural residents, between regions, between
older and younger age groups [8, p. 75].

Modern social processes, combined with
the proliferation and diversity of network technol-
ogies, have led to the widespread use of digital
journalism. This democratized the flow of infor-
mation that had previously been regulated by tra-
ditional media — newspapers, magazines, radio,
and television. Online journalism has a number
of features. Thefirstis to write small forms (by vol-
ume). As a rule, a person does not show a desire
to read more than 7-8 thousand characters
online. All the material is divided into small blocks
with their subheadings, methods of selection are
used, as well as bulleted lists, which “revive”
the text, help to reveal the topic and pay attention
to the most important points. The original quali-
ties of Internet media are hypertext, multimedia,
interactivity [5, p. 81]. Compared to traditional
media, digital journalism shows a greater degree
of creativity. Online journalism allows communi-
cation and discussion at a level that print jour-
nalism cannot provide on its own. People can
comment on articles and start discussions right
on the site. Prior to the advent of the Internet,
spontaneous discussion between readers who
had never met was impossible. Readers can
engage in dialogue with the authors of publica-
tions through forums, comments, and feedback.
The news discussion process is a big part of what
online journalism does.

The Internet opens wide opportunities for
two-way communication, however, to realize
this potential it is necessary to make efforts on
the part of both the journalist and the audience
[6, p. 46]. Online journalism is a revolution in how
news is consumed by society. Online sources are
able to provide a fast, efficient and accurate report
of the latest news in seconds, providing the pub-
lic with an overview of every detail of the phe-
nomenon that occurs. Throughout the course
of events, journalists are able to quickly publish
and cover information on the Internet, while main-
taining relevance. The speed with which a story
can be posted sometimes affects the reliability
of reporting so it is usually not possible for print
media. Before the advent of online journalism,
the printing process took much longer and did not
allow the discovery and correction of errors. With
the advent of the Internet, not only journalism but
also consumers have changed. New consum-
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ers need to become web literate and use critical
thinking to assess the reliability of sources. It is
because of those who write articles and publish
them on the Internet that the definition of jour-
nalism is changing. Because it provides an more
accessible opportunity for the average person to
influence the world news through tools such as
blogs and even news commentaries on reputable
news sites, it is becoming increasingly difficult to
sift through the vast amount of information that
comes from the journalism information space.

The individualization of journalism has gained
wide popularity today — a new phenomenon that
has become widespread in journalism. Any per-
son acts as a producer and distributor of infor-
mation without control and any external restric-
tions. The blogosphere is also actively evolving,
suggesting that blogs may displace so-called
“traditional media”. Those who were previously
called the audience themselves become part
of the media. In recent years, the Ukrainian blo-
gosphere has grown significantly, and currently
there are about 900,000 blogs in Ukraine. It can be
noted that professional journalism and the blogo-
sphere, sometimes called “individual” or “citizen”
journalism, complement each other, asthe advan-
tages of one fill the shortcomings of the other,
and vice versa.

In addition, the trend of convergence of mass
media, ie the process of merging, integration
of information and communication technologies
into a single information resource, is of consider-
able interest today. World experience shows that
the transition to the creation of a converged infor-
mation product becomes for journalists of print
media a matter of survival and the only way to
preserve and acquire an audience.

D. Shantin, director of the IFRA Newsplex
School of Multimedia Journalism, says: “Some
publishers still believe that the idea of integrated
news production does not apply to them, but
I think they will have big problems. Sooner or later,
the audience will go where they can get what they
need. Sooner or later circulations will fall. Less
advertising, staff reductions, low product quality.
Thenthis publication willneed money, and they will
inevitably die” [7, p. 106]. In general, the process
of convergence of the media in journalism forms
the following trends: the creation of a multimedia
product, formation of “new media”, rethinking
the concept of “media content”.

Conclusions. At the present stage
of development of society, media communi-
cations determine the possibilities of expand-
ing the relationships between individuals
and influence the development of social pro-
cesses. Communication makes it possible to
preserve and enrich the spiritual and ethical
potential of society, to change culture towards
its enrichment, to expand the scope of cultural
communications, to serve as a basis for preserv-
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ing the identity of society. Due to the fact that
the dissemination of information objectified by
electronic channels is becoming increasingly
popular, the Internet as a resource is actively
used in public communications. In Ukrainian
society, not only effective involvement of vir-
tual space is important, but also sufficient con-
tent control. From the above provisions it is
quite obvious that the perception of the mass
addressee is regulated through the Internet
and thus mental paradigms are formed. Modern
communication reality and media communica-
tions coexist interdependently and inseparably.
The idea of convergence has changed the logic
of the relationship between existing technol-
ogies and the media industry. It has become
the starting point for the creation of new con-
tent, the formation of “new media”, which are
now more focused on their audience and pro-
vide a more complete information product. The
implementation of the idea of convergence also
aims at a new system of information product
production, where the key is the idea of creating
a convergent social environment.
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